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What is A/B Testing?
A/B Testing is also called Split Testing. It is a comparison of two versions of
something to figure out which one is the most effective. A/B test can be
performed for websites, ads, emails, and popups, or landing pages. This
document is created to elucidate the steps to perform A/B testing in email.

Why should you A/B Test Emails?
Email marketing is one of the top-performing solutions to reach many
subscribers, and A/B testing is the best tool to improve email marketing
performance. It increases the open rate, click rate, conversion rate, generate
revenue, and provides data to get clarity about target audience’s expectations.

How A/B testing work?
It is significant to create all possible combinations like subject line, from name
and email content, and send them to different subscribers. The emails are
tracked for choosing the winner version, it is determined based on your
subscribers’ engagements like email open or email click.

Best Practices to be followed during
A/B testing?
One of the most crucial best practices in A/B testing is test scheduling.
Running A/B tests for comparable periods will produce better results.
Send emails to 5% if the subscribers are more than 50000 and send to 10%
if the subscribers are less than 50000.
Enter only the correct data for better results. Entering the wrong data will
affect your results. Always test with enough subscribers for better results.
At the sametime, only one element should be tested at a time for
reliable results.
Wait for enough time to get verifiable results.
Making any changes in the middle of the test can cause changes in results.
So do not make any changes and wait for the results.
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A/B Testing for Marketing Cloud
In Marketing Cloud, A/B testing can be done in two ways, one using the A/B
testing option in Email Studio and the other is a path optimizer in journey
builder.

Email Studio A/B Testing

Journey Builder Path Optimizer

While setting marketing cloud email A/B test, the system will randomly select
the subscriber to receive the test. Before running the A/B test, a goal must be set
based on the expectation of the result. Marketing cloud will send both versions
of the email to test. After knowing the winning version, it can be sent to the
remaining customers.
Path optimizer is a testing platform and can be used to run a test for optimizing
the customer journey. In the path optimizer, the winner can be selected both
automatically and manually.
With automated A/B testing, you can test the subject line, from name, content,
and send time.
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A/B Testing for Pardot
Pardot A/B Testing helps you to see what works best for your audience, without
sending them too many emails. When enabled, it sends two different versions of
emails and provides results with data provided. Variable tags can be used from
records to create a personalized email. Standard information about companies
can be used to create a personalized experience in Pardot emails.
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